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T Mo ARE OUR VISITDRS?

A 100% professional show at the crossroads of cheese-making tradition and innovation

BUSINESS SECTORS
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GEOGRAPHICAL ORIGINS
B2% of French visitors 18 % of international visitors

Top 5 visitor’s countries
BEFance | 0talia [l Belgium [ Switzerland == Netherlands

SATISFACTION RATES

96 % visitors say they are satisfied with the general atmosphere of the show.

967 visitors say they are satisfied with the number of exhibitors at the show.

967 visitors say they are satisfied with the quality of exhibitors at the show.

98¢ of visitors say they will return to the show in 2026.

THEIR VISIT OBJECTIVES

74%

Discover new French products

Stay up to date with industry news 54%
Discover new international products m————  52%
Meet with regular suppliers S ——  49%
Meet counterparts e 37%
Place orders / Prepare purchases o 18%

Meeting with customers m——— 16%

Other (prospecting, attending conferences, etc.) = 8%

Data from the 2024 Visitor Survey - Entire 2024 visitor database
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